
Test Specification on the subject «Economics»  

 

1. The aim of the test: 

Assessment of knowledge and skills in the subject "Economics" during the contest for the vacant position 

of a "teacher of economics" in the branches of the autonomous educational organization "Nazarbayev 

Intellectual Schools" (hereinafter - AEO). 
 

2. Normative documents that are the basis for testing:  

“Rules for holding a competition for filling vacant positions of teaching staff and persons equated to them 

in the branches of the autonomous educational organization “Nazarbayev Intellectual Schools” and 

organizations of the Intellectual Schools engaged in educational activities”, approved by the decision of 

the Board of the AEO (No. 17 dated May 13, 2020).  
 

3. Documents determining the content of the test: 

1. State obligatory standard of general secondary education. 

2. Curriculum on the subject "Economics" for grades 11-12 of Nazarbayev Intellectual Schools. 

 

4. Content of test items: 

 

№ Section Module 1 Module 2 Module 3 Total 

1 General ideas in Economics 1 - - 1 

2 Supply and demand 1 1 - 2 

3 Business processes of entities 2 1 - 3 

4 Competitive markets 1 - - 1 

5 Introduction to entrepreneurship 2 - 1 3 

6 Business planning and management 1 2 1 4 

7 Legal and financial aspects of business 1 - 1 2 

8 Business development 1 - 1 2 

9 Money and financial institutions 1 1 - 2 

10 
The role of the state in the economic 

development 
1 - - 1 

11 
Economic stability and macroeconomic 

indicators 
1 - - 1 

12 
International trade and foreign exchange 

markets 
2 - 1 3 

In total 15 5 5 25 
  

5. Structure, assessment, and duration of the test:  

The test consists of 25 test items, with one correct answer out of five possible options. The test consists 

of three modules:  

 

Module Description 

Module 1  

(basic level) 

Contains test items covering the basic content of the curriculum in the 

subject "Economics".  

Module 2  

(advanced level) 

Contains test items aimed at testing the skills of applying knowledge of the 

content of the curriculum in the subject "Economics". Test items involve 

calculations. 

Module 3  

(high level) 

Contains test items aimed at testing in-depth knowledge of the curriculum 

content based on analysis and evaluation.  

 

  



The time to complete the test is 40 minutes. 

The processing of test results is carried out by the Center for Pedagogical Measurements by automated 

statistical and psychometric analysis of the results of candidates, which reveals the level of complexity of 

each task and calculates their share in the final score for the test by equated scores. This approach 

provides objective and reliable assessment of the results, so there is no appeal. 

The maximum equated score is 500 points. The threshold level for passing the test is 60% of the 

maximum score.  

 
6. Test items samples: 

 

1. Nurlan borrows $10,000 from the bank. By the time the loan is repaid, Nurlan has paid $10,400 

to the bank. What do the additional $400 represent?  

 

A) Inflation rate 

B) Purchasing power of money 

C) Interest 

D) Investment 

E) Consumer Price Index (CPI) 

 

2. Company A has a capital structure of $80M debt and $20M equity. This year, the company 

reported a net income of $17M. Determine Company A's return on equity 

 

A) 117.6% 

B) 21.3% 

C) 28.3% 

D) 50.5% 

E) 85.0% 

 

3. The demand function of the product is given as 100 -2P and while the supply function of the 

product is given as Qs = 3P-50, where p is price. What would happen with the demand and supply 

if the price were 40?  

 

A) Qd = 20, Qs = 70, shortage =50 

B) Qd = 70, Qs = 20, shortage =50 

C) Qd = 20, Qs = 70, surplus=50 

D) Qd = 20, Qs = 20, balance=0 

E) Qd = 70, Qs = 20, surplus=50 

 

4. You set up a deposit without capitalization of interest of 45,000 tenge an annual interest rate of 10 

percent for 3 years. Calculate the deposit without capitalization of interest for a specified period. 

 

A) 44000 

B) 44400 

C) 56000 

D) 56400 

E) 58500 

 

5. Choose  type of  business scaling which contributes to decreasing cost for 1 unit of product and 

increasing value of total product   

 

А) regional developing    

В) developing through marketing  

С) expanding through partnership  

D) developing through franchise   

E) decreasing operational costs 
 


